
1

Confidential Information

Ѹᾷᾋᾂ
ⱭἍ PLMἶᴱἧï ◐̐ḅכ

2009У 3√ 20╪(͑)

╧ ◌ (janghee.lee@3ds.com)

Ѹᾷᾋᾂ ởקּ̭

Confidential Information

ᶙ

Ѹᾷᾋᾂ ἲˉ

Ѹᾷᾋᾂ ╢ⱭἍ PLMἶᴱἧ

IT₫ PLM╢ḅכ - Consideration

2



2

Confidential Information

ᶙ

Ѹᾷᾋᾂ ἲˉ

Ѹᾷᾋᾂ ╢ⱭἍ PLMἶᴱἧ

IT₫ PLM╢ḅכ - Consideration

3

Confidential Information

MISSION Enable people to create innovative products 

and experience the whole lifecycle to build a 

better environment for the future.
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The Power of 3D
ñAll manufactured goods will be digitally designed, produced & lifecycle managed.ò
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DS History: 1981-2009

80 85 90 200095

CATIA

Developed internally by

Dassault Aviation

A team of 15 pioneers create

Dassault Systèmes

as an independent division

of Dassault Aviation

CATIA V1

Worldwide marketing

contract with IBM

Acquisition of

CADAM creates

Dassault Systèmes

of America Corp.

CATIA V4

Launch of the Boeing 777,

developed using a digital

mock-up and without making

a physical prototype

81 82

CATIA V5

new user

interface

available

in Windows

IBM and DS

introduce PLM

Global

cooperation

with Toyota

Motor Corp.

Acquisition

of Abaqus

creates

SIMULIA

Acquisition

of SolidWorks

Acquisition

of Virtools

Acquisition

of MatrixOne

Strategic alliance

with Microsoft

3D XML

84 88 92 93 97 98 99 02 041977 2005 0696

DS introduction

on the NASDAQ

and Paris exchanges

9491898786837978 01 03

$1 billion

in revenues

DS KK

(Japan)

07

Acquisition

of Seemage

08

Launch

of V6 platform
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DS Figures

People #1 in PLM
Blue Chip 
Customers  

Å7,875 
employees

Å80 nationalities

Å28 countries

Å20 R&D labs

Å44% of 
employees work
in R&D

Å26% market 
share: +1pt in 
2008

Å6 brands:

ÅSolidWorks

ÅCATIA

ÅSIMULIA

ÅDELMIA

ÅENOVIA

Å3DVIA

ÅMarket footprint
(end users) = 
$3.6B

Å22.2% of revenue 
reinvested in 
R&D*

ÅUnique business 
model with 64% 
recurring 
revenue*

ÅOperating margin: 
25.6%*

Å100,000 
customers

Å11 industries

Å+1 million users

$1.97B 
Revenue* 

(2008)

* Non-IFRS financial information excludes the effect of adjusting the carrying value of acquired 

companiesô deferred revenue, amortization of acquired intangibles, and stock-based compensation.  
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DS Customers | 11 Industries
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1994 2000 2005 20111981

2D

3D

Digital Mock-Up

Product Lifecycle Management

Collaborative
Business
Process

Realistic
Simulation

Lifelike 
Experience

1

2
3

4 5

6

ÅIntellectual Property for PLM

(Modeling & Simulation)

ÅSocial Design

ÅGlobal Collaborative Innovation

PLM 2.0

PLM 1.0

3D

Using the 3D Media for:

Progress 

of Virtual 

Knowledge

DS Strategy: �³3D Virtual Experience Everywhere�´
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PLM 2.0

10

PLM 2.0 ïPLM online for all, is a 3D online 

environment for everybody to experience products 

virtually where all user interactions generate 

Intellectual Property. V6 is DSôs next generation 

platform for PLM 2.0

PLM 2.0 is to PLM what Web 2.0 is to the Web, 

harnessing collective intelligence from online 

communities. Any user can imagine, share and 

experience products in the universal language of 

3D. PLM 2.0 brings knowledge, from idea to 

product experience to life. It merges the real and 

virtual in an immersive lifelike experience.


